
Understanding  
customer behavior: 

THE HEAT MAP TOOL ALLOWS DETER-
MINING WHERE VISITORS STOP AND 
MEASURING THEIR LINGER TIME IN 
AREAS OF INTEREST (PROMO STANDS, 
SHOWCASES, PRODUCT PLACEMENT 
AREAS, ADS, ETC.). WITH THE DETEC-
TION TOOL, IT IS POSSIBLE TO VIEW THE 
“WARMEST” PLACES AT A RETAIL STORE 
OR ANY OTHER TRAFFICKED LOCATION 
THANKS TO CORRESPONDING VISUAL CUES 
ON SCREEN.
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BENEFITS  
OF USING THE HEAT MAP

• Measure the effectiveness of direct advertising 
(display videos, brochures, ad posters, banners, 
etc.) by determining how long visitors stay in 
these locations and calculating the ROI on ad 
expenses.

• See where to direct your promotional efforts:  
1) Compare the effect of different promotions 
for a particular product over time, and 2) identi-
fy the areas of your store that are most promis-
ing for events and promotions. 

•  
areas, you can adjust the layout of the store  
to eliminate bottlenecks and “cold” areas.

• Determine the effectiveness of your product 
placement  
propositions for product manufacturers.

• Compare the effectiveness of different places  
in your store for sales of a particular product.

• Scale out successful experiments with store 
arrangements, layout, and promotions  
to other stores in your chain. 

• Plan staff numbers and stationing more  

• Measure overall store operations and  
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Main tool functions:
• Measure visitor activity in an area.

• Record visitor activity events to a database.

• Use quantitative data for reporting on visi-
tor activity in different areas of a store.

Two types of reports to choose from:

Information on visitor activity can be presented in 
report form
Visitor activity for any period of time can be viewed as 

by email automatically (according to a schedule). 

The Heat map is a color visual representation of detection data, 
providing an intuitive view of activity in different store areas for 
quick comparison.

Detection data for a user-selected time period is used. “Warm” 
colors correspond to longer linger times in a particular place, while 
“cold” ones mean a lack of visitor interest. This offers an at-a-glance 

The Visitor Activity in Store Areas report presents detection data 
in the form of charts and tables for analysis and comparison of visi-
tor behavior in areas of interest. This form offers rigorous quantita-
tive information on changes in visitor activity by zone and over time.

Detection data for a user-selected time period is used. Users receive 
up-to-date information on changes in visitor activity by zone over 
time as well as the average value for all time recorded. Data for dif-
ferent zones can be compared for even deeper analysis. 0% 40% 60% 100%




